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B. J. M. C. (Sem. II) (CBCS) Examination
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Advertising
(Elective Group A)
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Explain the process of balancing in advertisement and
describe types of layout.

OR
‘All the products introducing in the market have not to

pass all the phase of advertising campaign’. In context to
the sentence explain the advertising campaign.

Make a specimen of advertise for ‘AWAZ’ brand radio.

OR

Make a specimen of advertise for ‘WHITE’ brand
toothpaste.

What do you mean by visualization ? Narrate the types
of photo in advertising.

OR

How copy for an advertisement is being prepared ?
Discuss pointwise.

(A) Describe transmigration model for advertisement.
OR
(A) Make a note on television advertising.

(B) Explain media consumption system and narrate its
usefulness.

OR

(B) Discuss the suggestion of David Ogilvy for effective
pictures in advertising.

Write short notes : (Any Two)

(1) Types of copy as per style

(2) Types of advertisement

(3) Rate of recall of advertisement

(4) Specialities of radio advertisement.
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